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Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh
kualitas pelayanan dan customer relationship marketing terhadap loyalitas
pelanggan di KSPPS BMT Tumang Cabang Cepogo. Data yang digunakan adalah
data primer yang diperoleh dari hasil jawaban 110 reponden dengan metode
Sampling Purposive. Alat uji yang digunakan adalah Analisis Regrei
LinierBerganda, uji t, uji f, untuk membukatikan pengaruh variabel kualitas
pelayanan dan customer relationship marketing terhadap loyalitas pelanggan.
Hasil penelitian meyimpulkan bahwa variabel kualitas pelayanan dan customer
relationship marketing berpengaruh positif dan signifikan terhadap loyalitas
pelannggan.




This study aims to determine and analyze the effect of service quality
and customer relationship marketing on customer loyalty in the KSPPS BMT
Tumang Cepogo Branch. The data used are primary data obtained from the
answers of 110 respondents with Purposive Sampling method. The test equipment
used is the Multiple Linear Regrei Analysis, t test, f test, to record the effect of
service quality variables and customer relationship marketing on customer
loyalty. The results of the study concluded that the variables of service quality and
customer relationship marketing had a positive and significant effect on customer
loyalty.
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